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Plan to change 
the world

Your Legacy 
can be their

future























Pledge form
Please return completed form to: 
245 Eglinton Avenue East, Suite 300 
Toronto, ON M4P 0B3.

Your information will be kept confidential. Thank you for your support.

Name: _______________________________________________________  

Address:_____________________________________________________

Phone: ______________________________________________________

Email: _______________________________________________________

 Yes, I have remembered Plan International Canada Inc. through a 
legacy gift. 

 The nature of my gift is:   Bequest by will
   Endowment
   Life insurance
   Other

 I wish to remain anonymous

 To help Plan International Canada Inc. in its planning, the amount 
of my future gift is 

 % of estate _______________and/or estimate in $ _______________
  (This information will be kept strictly confidential.)

 I would like more information on legacy giving or other donor 
options. 

 I would like to comment on the following:

 _ _________________________________________________________

 _ _________________________________________________________

 __________________________________________________________

Signature: __________________________________ Date: ____________

Your contact person is Aruna Aysola, Manager, Planned Giving
1 800 387-1418 ext. 292 or 416 920-1654 ext. 292 
Fax: 416 920-9942  email: aaysola@plancanada.ca
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Putting it all 
together: 
Backs

Plan collaborates with children, 

their families, and all members 

of a community to help break 

the cycle of poverty and provide 

sustainable solutions for 

improving their own lives. 

Hand-in-hand with communities, 
we work to build schools, educate 
teachers, dig wells, open health 
clinics, provide vocational training, 
innovate to improve crop yields, 
provide loans to small businesses, 
deliver humanitarian assistance when 
disaster strikes, and much more. 

 

90,229
165,300,000 people

577,423 people

we worked with

38.3
million
GIRLS

39.8
million
BOYS

5,273 projects across

50 countries

we implemented

 

we improved knowledge 
and skills by training 

226,462 
health workers

67,647 
education 
workers

176,341 
in child 

protection 
practices

106,973 
in agricultural, 
vocational or 

business skills

we built or repaired 

  2,741 schools

 4,809 water points

 9,428 health and early 
  childhood 
  care centres

 326,950 households to improve 
  sanitation facilities  

52,815 village savings 
and loan groups

4,841micro�nance 
organizations

AND

74,332 organizations

we improved ef�ciency and built 
relationships by partnering with

   3,750 non-governmental

       3,758 governmental 

    66,824  local
      community-based

including

communities
which bene�tted

we created opportunities for 
income generation by supporting
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FSC

• A solid Plan Blue carrier should be used as a background colour. 

The maximum size of the Plan Blue carrier is the full page. The 

minimum size of the Plan Blue carrier colour is 1/4 – 1/3 of the page.

• The Plan logo should appear in reverse.

To the right of the logo include:

• A call to action that directs to a Plan Canada URL (in bold).

• Social Media icons that must be arranged in the following order: 

Ensure that the most recent version of each social media icon is 

used and that the colour or style of these icons is not altered. If 

not applicable, some social media icons may be omitted.

The address and contact information in the format outlined below:

• Plan Canada (in bold) 

245 Eglinton Avenue East 

Suite 300 

Toronto, ON  M4P 0B3 Canada

• 416 920-1654 

1 800 387-1418 

info@plancanada.ca (in bold) 

plancanada.ca (in bold)

Additionally, this boiler plate must include all necessary FSC logos and 

the Standards Program Trustmark.

The legal information and Charitable registration Number appearing in 

Univers mice type.

Follow this sample:

When designing the back page or panel of a Plan integrated document, the boiler plate should always 
appear in the same format with rules outlined below:

m
in
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um

 s
iz

e 
1/

3

NOTE: If applicable, a tracking number 

or project number may be added in mice 

type following this format: 

DOCKET_MMYY_LANGUAGE

Plan Canada
National office
245 Eglinton Ave. East Suite 300
Toronto, ON  M4P 0B3  Canada

Ottawa office
39 McArthur Avenue
Ottawa, ON  K1L 8L7  Canada

For more information, contact: 
Aruna Aysola  
Manager, Planned Giving
416 920-1654 ext. 528
1 800 387-1418 ext. 528
aaysola@plancanada.ca
plancanada.ca

Charitable Registration Number 11892 8993 RR0001

©  2014 Plan International Canada Inc. Plan and the Because I am a Girl name, 
associated trade marks and logos and the logo are trade marks of Plan 
International Canada Inc.      PG_BR_E0514

*  The Standards Program Trustmark is a mark of Imagine Canada used under 
licence by Plan Canada.
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